More about Research
(about primary and secundary research)

Primary research  

Primary research means you use primary data. This is new data that is obtained through primary research or field research in which you use correspondents or test subjects. 

There are different methods of conducting primary research:
1. Observation and registration: a certain aspect of a test subject’s behaviour is recorded.
Pro: Often the test subject does not know that his behaviour is the subject of the research.
Con: You cannot ask ‘why’ subjects behave in a certain manner during group discussions, video tape recordings and a ‘one-way’-mirror.
2. Panel Research: a fixed group of people or companies that are representative of the population regulaly supply information. 

Pro: regular data without disstortion.
Con: The so-called ‘panel behaviour’ takes a lot of time and is therefore not easy to set up.
3. Experiment (Explanatory research) : Determining the influence of one of your variables (experimental variable) on a certain outcome, while keeping your other variables contant to minimise the influence of unforeseen circumstances. You most often use a controle group fort his type of research.
Laboratory experiment : Test subjects know that they take part in a research, but often do not know what is being tested and what research method is used.


Examples: 

- perception-experiments like preferance for taste or smell and concentration and memory tests. 


Field experiment : Test subject do not know that take part in a research.
Examples:

- Store experiment : new packaging, new organisation
- Test marketing experiment : in-home-use-test (Try at home, review after.) 
- blind product test
4. The interview : 


Unstructured personal interview 
Open interview of in-depth interview with as goal to get as much information with as less influence as possible on the interviewee. The interviewer has to be well-prepared and experienced. Mostly attitudes are research. 

The interview consist of pre-made open or closed questions. 
Structured personal interview   

Pro : Very reliable, quick, less preparation and less experience needed of the interviewer, easy to report, very representative. 

Half-structured personal interview 
Examples:

· group discussions
· unstructured interview with multiple people at the same time. 
Pro : less expansive, interviewees will complement each other and are more likely to motivate their opinions.
5. The questionnaire (sample research) : ‘Interview’ that is standardised with a structured or half-structured questionnaire.
- Oral questionnaire: 

Home, on the street, in a store using mostly structured questions.
- telephone survey : 

Sometimes it is hard to find serious contacts. People are not always available, other people can answer the phone, some people have private numbers.  

- written survery: 

Questions are on paper, questions have to be filled in by the respondent. Use for specific target groups. Solid contacts are a necessity.
Secundary research
Secundary research means you use secundary data. This is data that is already collected. You collect this data in secundary research or desk research.

1. Desk research :

The primary sources are internal sources like customer and data bases, year reports, marketing reports, etc.

You can also use external sources like CBS reports, NIS, Chamber of Commerce, VIZO, sector organisations, etc.
A point of attention for this type of research is the integrity and reliability of the data. Make sure that the same definitions are used, if the data cover the same period of time and consider if the external sources have their own agenda.
2. Literature review:
In a literature review you use existing research, literature, articles, etc. that have been published by others and contain important information about the same or related subject.
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